Green bonds effective tool
against climate change
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Higher ESG
transparency brings
lower interest rates
for companies

) FIRMS WITH HIGHER (ove’ of
transparendcy in the disclosure of
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Correlation between Corporate Social
Responsibility and Stock Performance

2>» RESEARCHERS INVESTIGATED
the relationship between corporate
sacial performance and financial
performance by comparing the
portfolio returns of firms with
recent changes in corporate social
responsibility. Their study found
that corporate social performance
is positively related to financial per-
formance, but this relationship was
found to vary with non-crisis and
crisis periods. Value enhancement
of good employee relations was
stronger during the non-crisis pe-
riod, but improvement in environ-
mental and human rights characte-
ristics was better rewarded during
crisis periods.

Additionally, during periods of
crisis, when societal trust may be

low, companies with more reliab-
le products may be perceived as
more trustworthy. These firms'
products therefore may be in
greater demand during the crisis
period, therefore leading to better
financial performance. The authors
conclude that CSR activities offer
an insurance-like protection for
companies, and so if firms engage
in more CSR activities, they receive
less negative judgment from share-
holders. m
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Nudges in SRI:

»>> A RECENT STUDY explored the
role of “nudges” in socially respons-
ible investing (SR!). Researchers
found that making SRI the default
investment decision increases the
money allocated to SRI. It does

50 in two ways: first, around half

of investors do not opt out of the
default allocation, and second even
those who opt out invest more

in SRI compared to investors not
receiving the “default” nudge.
Surprisingly, the study also found
that investors who were nudged to
consider ethics through shocking
images were no more likely to in-
crease the money they allocate to
SRI compared to investors receiv-

ing no nudge. The default option
seemed to work better.

Coined by an economist, "nud-
ges" refer to a method of influen-
cing human behaviour, without
relying on prohibitions or changing
economic incentives. Researchers
predict that some people who
invest in conventional funds do
so mostly by default and would
consider themselves better off with
investments in SRI that match their
personal valuez. @
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source: Journal of Business Ethics
heps-ink springer com/articie/1 0.1007/
510551-020-04731-x

Subjective Sustainability ratings

»»» DESPITE THE GENERALLY
rational appearance of sustai-
nability ratings practices, ratings
methods are relatively flexible
and adaptable to regional diffe-
rences and institutional changes.
Sustainability ratings appear to
depend largely on the personal
judgement of analysts rather
than a standardised and objec-
tive method. This is the result of
a study based on 36 interviews

with sustainability ratings practi-
tioners. The study explored the
practices, challenges and ethical

tainability Rating Agencies were
also found to play an important
role in institutionalising sustain-

Non-Governmental Organisation
(NGO) Tweets: Do Shareholders Care?

»»>» NGO TWEETS ABOUT your
company is important. They signi-
ficantly affect a company’s stock
performance, with shareholders
generally reacting positively to
positive tweets and negatively to
negative tweets. These are findings
based on an analysis of 1,611 tweets
from 18 large non-governmental
organisations (NGOs) over the
course of eight years on how these
messages affect a company’s stock
prices.

Overall, the study demonstrated
that tweets by well-known NGOs,

irrespective of their tone, have a
significant impact on the financial
performance of targeted compa-
nies. The authors caution that com-
panies should be more proactive

in monitoring social media posts
from influential NGOs to address
concerns, engage in discussions,
and stay ahead of potential contro-
versies. Bl

SOURCE: Business & Society
hitpsyijournals. sagepub.com/doi/
Jull/10.1177/0007650320985204

Exclusion by Norway's “Oil-fund”
destroy target companies’ value

considerations underlying corpo-
rate sustainability ratings.

The study also found that ra-
ting agencies often would enga-
EE in impression management,
providing an appearance of order
and measurability to the rather
fuzzy and multifaceted nature of
sustainability performance. Sus-

able development standards
and practices. ll

SOURCE: Accounting, Auditing
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Fttps=fwww.emeroid comfSnsight’
contentiooiT0.7108MAA4-12-
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Mangfald och inkludering

Female e trepreﬁéurs crucial
for Sustainability Start-ups

2)> BOSTON IS THE LEADING
sustainabiley start up cluster and a
high share of femaie entreprencurs
& driving the formation of entre-
prereurial ecosy=ems focusing on
sustainabiry. This was concluded
i a recent study that explorea the
ways in which levels of sustainabill-
ty entrepreneurship dffer between
regions and sought to identify
factors that faster the developme-
nt of sustainabiry entrepreneunal
ecosysters

ased on data from webstes of
15,997 startups from 28 of the
Lrges: entreprencurial ecosystems
{EEz), the authors found that the
highe=s: proportion of sustainabiity
start-ups was found in Boston,
followed by Houston, Seattie and
Lagos. Stockholm was on the list
tut on last place of 28 ecosyztems
that were stuced

Cata alzo suggests that high

GDP, In combination with high
percentage of female founders

of start-ups, encourages 85 with

large numbers of sustainabirey en-

deavours. The authors encourage
palicy-makers to suppeet female
encreprenewrs, particularly those
Invoived In sustainabidiy start-ups,
by setting up start-up Incubators
and accelerators to help them
launch ther businesses. B
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“Fempower-washing"™
Is “Femvertising” the New Greenwashing?

322 COMPANIES ARE BEING
Increasingly recognised for
advertisements promoting
gender equality, referred to
as “femvertisements.* But do
companies that win these fem-
vertising awards actually sup-
port women? Are they actually
working towards gender equ-
alky? Bazed on a study of 61
American companies (31 award
winners and 30 nonswinners),
researchers sought to Invest)
gate this.

Resuls show that among
companies of similar size and
annua revenue, the ones th
won *femvertising” awards wer
indeed doing more Intemnally to
support women In meaningfid
ways. However, these compa
nies were no more Mely than
non-award winners to have
greater female representation In
leadership pasitions or on their
boards. The authors caution that
companies may be engaging In
“fermpower-washing” - displaying

some selected women in leader-
ship pasitions to seem lke 3
diverse compasty but lacking a
genuine commitment to gender-
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Little diversity

22> RESEARCHERS IN GERMANY
conducted 3 large-scale, longitu-
dinal study to analyse who makes
partner in Big 4 audit firms. They
analysed a set of Big 4 senior
managers and directors to identify
determinants of making partner,
as well as distinct auditor charac-
teristics for career success within
Big 4 audit firms.

Findings of the study indicate
that auditors from foreign back-
grounds and female auditors
have a lower likelinood of making
partner. No evidence was found to
suggest that providing high audit
quelity affects the likelihood of &
promotion.

Results also showed that
economic, social, institutionalised
&nd cultural capital as well as
demographics matter for making
partner in Big 4 audit firms. Speci-
fically, winning new public clients,
engaging in formal and informal
networking opportunities, showing
loyaity to the company. holding
credentials, and demonstrating
ambition were found to have an
impact on the likelihood of making
partner. B
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soumce: Accounting Organizations

&nd Society

hetps/www.sciencedirect com/science/
i ICAIE12E971 03071V

The importance of having both D and |

High — Low work satisfaction

— High employee turnover

— Weak employer brand

— Low creativity and innovation

Diversity — Low Safety performance

Low

— High work satisfaction

— “Healthy” employee turnover
— Strong employer brand

— High creativity and innovation
— High adaptability/agility

— High Safety performance

— High work satisfaction

— Too low employee turnover

— Strong but narrow employer brand

— Low creativity and innovation

— Low adaptability/agility ("Group think”)
— Mixed Safety performance

o

Low Inclusion High

Source: The Guide to Inclusive Leaders (Nancy Curl and Joerg Schmitz)
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St " & L d 1 Philanthropic Grants enables The Greta effect
y r n I n g e n I n g Scaling in Social Entrepreneurship measured

¥7} A RECENT RESEARCH shuny = Recefding a philanthropic grand
looked imto the role that philan. provides a signal that is infer-
thrapic gramt funding plays in the preted differently by debt and
finandal and crganisaticnal deve- equity financiers. Aecetving
lopment of sodal ventures. Based gramt funding was found o act
oma paned data set of 3,401 of a5 a positee aipnad of credibibty
newdy farmed sodal ventures, the ta pobental debt financiers. In ¥3» GRETA THUNBERG motivates
StLdy found that: CONBrasT, Squity Naniers were others to become climate activists
The value of having + 500 ::I'.'n:"r'.urr.'s that rr.'r-:-'-.;a mane Flb:-:*':.'l::'.lm'p. grant finan themselves. This is proven and
NGO Directors on gramm anl TavE Mone Bmpayees G 53 e ':f._':":""""""":'":-"" i measured in @ new research paper
) i in the following year, compared and therefore less desendng of In & studv of shout 1200 adults in
Boards in companies withi venbures that didn® recesss equity investment. 1 _}r
- the U5, it was shown that those
¥+ A RESEARCH PAPER imvestiga any grant funding e
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an their boards, a5 well as the eff o I ftﬂk ” t n- z
2cts these dinectars may have on in raising delt finance in the D o ing collective actions to re-
the company’s SITategic cutoomes, following year, comparned with duce global warming. This is the
within a C5R confeit. BEazed onan . izuEch! Nusisos K Sorbdy . .
those that didn® reosive am, p Ky
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2 ghven year is posovely related
to the exient towhnich the com-
pany displays poor C5R perfor-
manoe in the prior year.

+ MO dingctors on boards anen't
amsooated wath iImmediace im
growements in C5R performance.

n fact, their posithe iInfluence
an C5A performance tends to
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climate activism. The paper con-
cludes that the “Greta Thunberg
effect” motivate collective action

How to best build a purpose driven company across over the U.S. public, not

¥ MANY COMPAMNIES WANT sustainability to employees incentives for meeting targets. ':'nl'.'l" among the young but for all
influence the owver-all purpose of the company. = Processes and systems: Ensurs that supplier ages. But the effact may he eyven
Framing your company’s purpose should be rational conduct is in line with your stated purpose, and
and systemic but also emotional. It should resonate adapt operational practices to attain purpose-
with your employees and play a role into their sve- based goals.

stronger among those with a sha-
red political ideology. B

ryday decision-making. McKinsey experts developed = Performance metrics: 5et performance targets
a framework to do just that, calling it the 5Ps, that and metrics in ine with your company’s purpose.

should inform how a company frames its purpose: = Positions and engagements: Align corporate
= Portfolio strategy and products: Redefine your affiliations with purpose, and adapt external com-
product pertfolio — launch new products and munications and engagements with purpose. ll
discontinue some old ones. Revise your pricing
strategy and test the purpossfulness of individual =

asseits.
» People and culture: Align recruiting, people soumcE: Mckinsey . _ FOREVE R
B v .
development and career planning to activate i HciIEy Gy Jimctionssrmtegy-and-cor

purpose. Embed purpose into KPIs and offer 5 SUSTAINABLE BUSINESS
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